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BRAND

Your brand is often described as the 
heart and soul of your business.

However, a brand has a layered 
anatomy of its own, that when 
examined thoroughly, can uncover the 
cause of pain points and highlight 
opportunities to improve the health 
and strength of your brand.
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BRAND

A brand without a purpose is an oxymoron.

Purpose informs every component of your internal brand - your 
mission, your vision and your very reason for existing beyond a 
transactional function of commerce must be purpose driven.
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Deliberate and strategic brand positioning is a critical 
component of your brand’s anatomy.

Strong brands are built by choice – not chance.
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Character may be described as a combination of one’s values 
and distinctive moral qualities.

It’s then easy to understand why brand character is so critical in 
today’s commercial environment.
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Brands are only valuable once they maintain significant and 
meaningful relationships.

Personality types often inform the basis of a relationship and in 
a business environment there are a myriad of relationship 
types.
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- Tone of voice - Tagline - Positioning statement

- Capability statement - Brand promise - Naming conventions

- Brand language
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- Logo - Imagery - Palette - Packaging - Uniform - Signage

- Stationery - Merchandise - Displays - Vehicles

27

28



19/05/2022

15

05 // 2022 © Feeney Marketing Pty LtdBrand Anatomy SA Leaders

05 // 2022 © Feeney Marketing Pty LtdBrand Anatomy SA Leaders

Is your brand more 
than skin deep?
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Is your brand more 
than skin deep?

What type of 
relationship is your 
brand looking for?  

What is the world 
missing if your brand 

disappears?  
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